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THE TRUE SPIRIT OF VODKA

Smooth, clear and pure – those are the three essential attributes that characterise
Wodka Gorbatschow. Characteristics that vodka connoisseurs have valued for decades.
Gorbatschow vodka has been a continuous success story ever since its launch in Berlin
way back in 1921, and now is both the definite market leader and one of the bestperforming spirits brands in Germany.

Its brand recognition goes hand-inhand with extremely high popularity
ratings, which are confirmed again
and again in market surveys. The
familiar “The true spirit of vodka”
slogan succinctly expresses the
image of the brand and the association with purity is confirmed in
its taste experience. And the fine,
elegant, smooth taste of Wodka
Gorbatschow is unrivalled.

During its production it is
particularly important that all
external odours that could
damage the purity of the distillate are excluded from the very beginning. This is because
vodka is such a sensitive substance that it can never be allowed to come into contact
with any external influences that may affect its aroma. To consistently be able to
guarantee its outstanding quality and taste, Wodka Gorbatschow is made exclusively
from top-quality products to begin with. The vodka also undergoes a lengthy four-fold
cold-filtration process in which any undesirable molecules are filtered out. For this
purpose the distillate is carefully cooled to minus 12° C and runs through freshly active
charcoal filters. After four of such filtering processes the vodka has achieved its special
purity and optimal taste.
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The extraordinary success of Wodka Gorbatschow is due to a combination of convincing
product quality and consistent brand management. The design of Wodka Gorbatschow
has a high recognition value. In 2015, the brand came out with a revamped and more
contemporary design: slimmer and streamlined to lend the bottle even more elegant
and appealing, while keeping the characteristic onion dome look.
The crystal-clear bottle with blue label embodies the clarity and icy freshness of the
vodka inside.

Wodka Gorbatschow is the best-selling vodka in Germany. The TV commercial with the
onion tower bottle emerging out of an enormous sea of pure ice has become a cult,
conveying an image of clarity and
the very highest purity. A compelling
and contemporary internet and
social media presence rounds off
the brand’s marketing and PR. A QR
code on the back of each bottle also
offers an improved service by
providing users with direct access to
more detailed product information.
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A VODKA PRIZED BY THE TSARS

Wodka Gorbatschow was originally produced in St. Petersburg and was known as a
vodka of outstanding quality. At the beginning of the last century, this vodka was prized
all over Russia – even the Tsars appreciated its especially pure taste. Then in the wake
of the October revolution Leontovitch Gorbatschow, the owner of the respected vodka
distillery that bore his name, was obliged to flee from his Russian homeland with his
family and, after some adventurous detours, arrived in Berlin.

It was there that, in 1921, he began
once more to distil vodka
following his tried and tested,
strictly guarded family recipe. In
1923, L. Gorbatschow & Co. had its
name, its blue label and its iconic
onion-tower-shaped bottle registered as trademark – and the
brand and its most important
elements were thus established.
Initially, Wodka Gorbatschow
remained a regional product, as
the brand was virtually unknown
outside Berlin. In the early 1950s a
new owner, the entrepreneur A. Barth, began an expansion and marketing programme
beyond the city limits.
By 1960, the brand was already so well-known that the Söhnlein Rheingold KG Group
became interested in the Wodka Gorbatschow brand from Berlin and purchased a
majority shareholding in the company. Within three years sales were extended
throughout the Federal Republic of Germany. Turnover doubled to 750,000 bottles – a
considerable figure for the time. Söhnlein took over all shares in the business in 1969.
In 1975, Wodka Gorbatschow, with its slogan “the true spirit of vodka”, became the
market leader for vodka in Germany. The quality of the product, its sales expansion and
its systematic marketing all combined to turn a regional business into a national success
story.

henkell-freixenet.com
henkell-freixenet.com

EINEM DESIGN-WETTBEWERB ENTWICKELT UND VON
4

H
Wodka Gorbatschow Citron was launched onto the market in 2008 in customary high
quality, enhanced with a touch of lemon. The appeal of this modern, attractive variety is
in its purity, its mild taste and that fine, fresh lemon aroma.
In 2015, Wodka Gorbatschow came out in an even slimmer bottle as part of a refined
and modern-looking new design characterised by straight lines. Wodka Gorbatschow is
cold filtered four times to guarantee absolute purity.
The ready-to-drink varieties Gorbatschow & Lemon and Gorbatschow & Orange also
received a stylish makeover in the form of a high, slender, sleek can and in spring 2016
were joined by a new exotic variety, Gorbatschow & Maracuja. 2018's new arrival, the
Gorbatschow Moscow Mule Club Edition, will be superseded by the new Sex on the
Beach Club Edition in August 2019.
Since 2016, Wodka Gorbatschow
has had an attractive and attentiongrabbing limited edition every year.
The designs for those limited editions were always sourced from
professional and amateur creatives
via a crowdsourcing platform. The
new design competition will be
held via Talenthouse for the first
time in 2019, a platform that has
brought together the world’s largest
community of creatives. The winning
design chosen in online voting on
www.wodka-gorbatschow.de will
adorn the latest limited edition.
2017 saw the introduction of the Wodka Gorbatschow PLATINUM, a premium variety
exclusively for the restaurant trade and specialist retail. Platinum filtration makes the
40% vol. spirit extra special and its high-class, mild taste satisfy the most discerning
palates. With its striking platinum lettering that glows in ultraviolet light, it turns heads
in every nightclub.
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WODKA GORBATSCHOW –
GERMANY’S NO. 1 VODKA

Wodka Gorbatschow
Wodka Gorbatschow sets standards as the front-runner in the market. This classic in the
range is produced to a traditional recipe and, in its striving towards the very highest
purity, it goes through four cold filtrations. In accordance with convention it is made
from a 37.5 percent distillate. Its
purity and its uniquely smooth
taste are regularly acknowledged
by experts in the profession.

Wodka Gorbatschow is also
available in a 50 per cent version,
known as Black Label. The 60
percent distillate, with the highest
alcohol content in the Wodka
Gorbatschow family, is called Red
Label. Both of these drinks are
ideally suited for mixing in
cocktails and long drinks. Also
available: Wodka Gorbatschow minis in 100 ml, 200 ml and 40 ml bottles. The 200 ml
bottle is classically designed, while the 100 ml and 40 ml bottles are in the style of the
typical Wodka.

Wodka Gorbatschow PLATINUM –
– available exlusively in restaurants and specialist retailers, a premium version of
Wodka Gorbatschow is now on the market: the 40% vol. platinum-filtered vodka
with its attention-grabbing platinum design and lettering that glows in ultraviolet
light speaks for itself. An extravagant highlight of every bar.
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Wodka Gorbatschow Citron
Wodka Gorbatschow Citron also presents itself smoothly and clearly, enhanced
with notes of freshness. Top quality natural aromas give Wodka Gorbatschow Citron a
pleasantly light taste of lemon. Already in its appearance the 70 cl bottle indicates that
an extraordinary taste experience waits. Wodka Gorbatschow Citron catches the eye
with its clear glass bottle and lemon-yellow label.

Gorbatschow & Lemon
Gorbatschow & Lemon is a premixed drink that combines the
high quality of the market-leading Wodka Gorbatschow and
the popular flavour of lemon.
Natural and fruity in flavour with
a pleasant tingle, Gorbatschow
& Lemon has been available
since 2015 in a slender, tall, attractively designed 0.33l sleek
can – making it totally on-trend.
A stimulating, 10% vol. mix that adopts the tradition of the bar classic, vodka and
lemon. The ready-mixed drink has a naturally fruity taste and is characterised by a
hint of bitterness.

Gorbatschow & Orange
Gorbatschow & Orange unites the mild, clear purity of Wodka Gorbatschow with the
dry fruitiness of bitter orange to form an irresistible classic long drink. The result is a
seductive, pleasantly tingling sensation and a dry, fruity flavour. Gorbatschow & Orange,
which has an alcohol content of 10% vol., has been available in a slender, tall 0.33l sleek
can since 2015. This is how Wodka Gorbatschow has been making its mark on the
ready-to-drink mixed drinks segment. In 2015, Gorbatschow & Orange occupied first
place in the German magazine Lebensmittel Praxis’ “hit of the year” award.

Gorbatschow & Maracuja
In 2016, the ready-to-drink assortment was extended again: with the fruity Gorbatschow
& Maracuja in the slender sleek can, Wodka Gorbatschow added even more variety,
extending its premixed palette to include another popular classic long drink.
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Gorbatschow Moscow
Mule Club Edition
It’s a barroom comeback for the Gorbatschow Moscow Mule Club Edition, a star
of the Golden Fifties whose time has
come again to ascend with the trend. This
vodka-based ginger-lime cocktail in a
classic copper look came out in 2018,
loved for its out-of-the-ordinary spicy
taste thanks to ginger beer as special ingredient.

Gorbatschow Sex on the Beach Club Edition
In August 2019, Wodka Gorbatschow launched the Gorbatschow Club
Edition Sex on the Beach, just in time for summer. The new pre-mixed
drink combines peach liqueur, orange- and cranberry juice with clear,
pure Wodka Gorbatschow and thus becomes a long drink experience
with a fruity yet slightly bitter taste and an alcohol content of 10 % vol.
Sex on the Beach is one of the best-known and most popular cocktail
classics.* The product achieved above-average results in the overall
market research evaluation.** The new Club Edition complements
the existing assortment of Lemon, Maracuja and Moscow Mule. The
atmospheric sunset on the handy 0.33l sleek can mirrors the bright
colour of the trendy cocktail.

GREAT MIXER IDEAS FOR VARIETY
The refreshing ready-to-drink classic long drinks have proven that Wodka Gorbatschow is
outstanding for mixing. Its highly pure and elegantly mild destillate lends great-tasting
beverages the crucial shot of alcohol without substantially altering the taste.
And that leads to new, inspiring and surprising creations. Fresh recipes can be found on the
Wodka Gorbatschow website http://www.wodka-gorbatschow.com/ for anyone interested
in serving something else alongside the highly popular cocktail classics or gathering ideas
to come up with original drinks. How about an aromatic "Mary's Tonic" with rosemary, lime
and tonic water? Or broaden your horizons with "Wild Carrot", a combination of apricot,
carrot and cilantro.

*Google Trends 2018
**Market Research Institute mafo.de, "Absolutely buy/Probably buy" > 52%, Rejection rate < 20%.
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Wodka Gorbatschow press photos
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We would be happy to send you the photos shown here in print-ready quality. They
are also available in the image database at www.henkell-freixenet.com.
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Press Contact:

Henkell Freixenet Global
Vanessa Lehmann
International PR Manager
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65187 Wiesbaden
T. +49 (0)611 63-231
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EuroKommunikation GmbH
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